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STREAMERS STREAMED OVER 16 MILLION HOURS
OF PROGRAMING
TO LISTENERS ONLINE
NetRadio Takes Top Spot For Total Aggregated Hours

NEW YORK, NY - January 22, 2001 – “Streamies,” online listeners and viewers of streaming media, spent over 16 million hours listening to top webcast networks, according to the October Arbitron Webcast Ratings.  
Webcast networks include two categories of opertaors – radio station owners that stream its content online or aggregators of online audio.
In October, NetRadio (www.netradio.com) (NASDAQ:NETR), an Internet-only aggregator of online audio streamed by Akamai and iBeam Broadcasting, claimed the number one spot with more than 4.6 million aggregate tuning hours (ATH) – the sum total of all hours that listeners tune to a given station.  Following closely with more than 1.6 million monthly aggregate tuning hours is newcomer Live365 (www.live365.com), a leading Internet radio provider that enables consumers, terrestrial radio stations and organizations to create their own radio stations or listen to thousands of stations created by others.  

The top ranked U.S. broadcast network that streams audio online was ABC Radio, streamed by RealBroadcast Networks.  ABC Radio ranked number four with a monthly ATH of more than 1.7 million for both its station and network properties.  
“The October webcast network ratings results confirm that our sizeable network audience is appreciative of the various music content individual NetRadio channels provide,” said Stephen F. Holderman, executive vice president, NetRadio.  “With the size of the NetRadio network audience combined with the desirable and a variety of demographic profiles from individual channels, advertisers now have an excellent way to reach a highly targeted audience.  Using the broadcast model of network ad buys, advertisers and agencies can effectively engage and target their customers in on/off-line promotions and/or campaigns, including using in-stream advertising, banner ads, sponsorships and our new promotional services.”

 “This has been a banner year for Live365,” said Alan Wallace, vice president of Marketing, Live365.  “The results that Arbitron’s Webcast Network Ratings has uncovered shows that our network’s service is well received and that our audience is rapidly growing.  In fact, our stations are now featured in Internet radio devices, such as Kerbango and the iM Tuner, which is a testimony of growth in the industry.  The Webcast Ratings results as well as our rapid growth show how rapidly the Internet will pave the future of radio.” 
“The amount of time that audiences spend listening online has grown significantly,” said Joan FitzGerald, director of marketing and research & development, Arbitron Webcast Ratings.   “By measuring the monthly ATH of webcast networks, we are looking towards the future of webcast advertising sales.  We envision that a webcast channel will sell content through its network or even through a combination of webcasters, so that agencies and advertisers can target audiences of various channels.” 
-more-
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Arbitron Webcast Network Ratings measures webcast networks across 2200 webcast channels measured in October 2000, including newcomer DiscJockey.com and Public Interactive.  Arbitron Webcast Network Ratings are based on a portion of DiscJockey.com and Public Interactive channels in October.  Measured channels represent more than 16,800,000 total hours of tuning in October.  Figures in this release are based on Arbitron Webcast Ratings data collected by Dec. 15, 2000.

Background and Methodology

Arbitron Webcast Ratings debuted in December 1999 as the world’s first streaming media ratings service.  Arbitron Webcast Ratings provides “ratings” for streamed media because webcasters need objective, third-party audience measurement to demonstrate the value of their audiences to agencies and advertisers.  Arbitron Webcast Ratings is a server-side measurement, which captures all tuning to participating streamed media channels by compiling a near census of Internet tuning sessions.  

This ratings report compiled Aggregate Tuning Hours during the month of October for listeners to webcast networks being streamed by or affiliated with ABC Radio, ABC Radio Networks, Accelernet, Activate, Akamai, Beta Lounge, BroadcastAmerica, the Broadcastweb 
Network, ChoiceRadio, Classic Radio Inc., Control Room Technologies, Corus Entertainment, CyberAxis, DiscJockey.com, Dublab, Enigma Digital, Entravision, eYada.com, GAYBC Radio Network, Ginger Online, Global Media, GUS Networks, House of Blues, iBEAM Broadcasting, Live365,  NetRadio, NextVenue, Northwestern University, NRJ Energy Radio Sweden, One-on-One Sports, RealBroadcast Networks, RadioValve, Rivals.com, Salem Communications, SyncCast, the University of Tennessee, and Woodstock Broadcasting. 

About The Arbitron Company

The Arbitron Company is an international media and marketing research firm providing services to broadcasters, advertisers and advertising agencies in the United States, Europe, Japan and Mexico.  In the United States, Arbitron measures local radio audiences, and develops qualitative measures of local consumers through RetailDirect® and through Scarborough Research, a joint venture of The Arbitron Company and VNU Marketing Information. Arbitron Webcast Ratings measures audiences of Internet audio and video webcast channels. TAPSCAN WORLDWIDE® offers a host of software services that simplify both data and analysis and the buy/sell process.  In the United Kingdom and Europe, Continental Research conducts market research in the media, financial and telecommunications and advertising arenas.

Arbitron is a division of Ceridian Corporation. Ceridian Corporation (www.ceridian.com) is a leading information services company that serves the human resources, transportation and media information markets. Ceridian’s human resources businesses offer HR/benefits solutions that support organizations’ complete employment life cycle and maximize their investment in people. Its Comdata business is a provider of transaction processing and information services to the transportation and other industries, and its media services business, Arbitron, is a research company serving the media industry.

In July 2000, Ceridian Corporation announced its intention to separate into two publicly-traded companies, Ceridian Corporation and Arbitron Inc. The transaction is expected to be completed in early 2001.  

(List to follow)


Arbitron Webcast Networks Ratings Report – October 2000

Top 30 Aggregate Tuning Hours (ATH)

	1.  NetRadio
	4,638,500
	Akamai, iBEAM Broadcasting

	2.  Global Media
	2,135,500
	Activate, RealBroadcast Networks

	3.  ABC Radio
	1,761,100
	RealBroadcast Networks

	4.  Live365
	1,639,600
	Live365

	5.  BroadcastAmerica
	1,339,300
	RealBroadcast Networks

	6.  Enigma Digital
	496,800
	Akamai 

	7.  Corus Entertainment
	466,400
	Activate

	8.  New Wave Broadcasting LP
	378,000
	Activate, Global Media

	9. Fisher Broadcasting
	311,400
	Activate

	10. DiscJockey.com
	298,800
	Akamai

	11. Citadel Communications Corporation
	293,800
	BroadcastAmerica, RealBroadcast Networks

	12. Classic Radio, Inc.
	242,500
	RealBroadcast Networks

	13. Bonneville Int'l Corp.
	229,900
	Activate, Global Media

	14. Scottish Media Group
	216,700
	Ginger Online

	15. Salem Communications Corp.
	192,500
	Accelernet, RealBroadcast Networks

	16. Pacific Lutheran University
	145,700
	Activate

	17. Standard Broadcasting
	144,200
	Global Media, RealBroadcast Networks

	18. CyberAxis
	142,200
	SyncCast

	19. House of Blues
	135,200
	Akamai

	20. Inner City Broadcasting Corp.
	131,300
	Global Media, RealBroadcast Networks

	21. Choice Radio
	120,200
	iBEAM Broadcasting

	22. Barnstable Broadcasting
	117,200
	Activate, Global Media

	23. CHUM Group
	116,400
	Activate, Global Media

	24. Radio Margaritaville, LLC
	113,100
	RealBroadcast Networks

	25. eYada
	112,000
	Akamai, RealBroadcast Networks

	26. One-On-One Sports
	91,900
	Activate, Control Room Technologies, RealBroadcast Networks, Rivals.com

	27. Mid-West Family Radio
	83,700
	Activate, Global Media, BroadcastAmerica, RealBroadcast Networks

	28, The Broadcastweb Networks, Inc.
	82,800
	The Broadcastweb Networks, Inc.

	29. Clear Channel Communications
	79,900
	BroadcastAmerica, CyberAxis, RealBroadcast Networks, SynCast

	30. Public Interactive
	54,100
	Westwind Media


All product names used are trademarks or registered trademarks of their respective owners.

This press release is available on the Arbitron Web site at www.arbitron.com and the KCSA Web site at www.kcsa.com.
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